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Eighth, write the text

 That•s the easy part.
 Be sure to read your copy aloud!
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4) The do4) The do!!s and dons and don!!ts ts 
of fundraising lettersof fundraising letters
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1. Use "I# and "You# (but mostly "You#).

 Use "you# most frequently in your letters. 
 A letter from one individual to another.  
 Not a press release, position paper, or brochure.
 "You# and "I# provide "human interest.#
 "Dear Friend,# not "Dear Friends.#
 Abolish the plural "you# & the royal "we!#
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2. Appeal on the basis of benefits, not needs.

 Donors give because they get something in return.
 Write about benefits: lives saved, human dignity gained, 

larger causes served. 
 Offeringtangiblebenefits? Don•t be shy!
 Emergency? Send an emergency appeal!
 Not an emergency? Don•t cry wolf!
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3. Ask for money, not for "support.#

 The "Ask# is not an afterthought.
 The "Ask# is your reasonfor writing. 
 Repeat the Ask several times in the letter AND on the 

reply device. 
 Maybe even lead with the Ask.
 Mailing a survey to sign? Sell it!
 But don•t forget to Ask!

IFC 10-08

4. Write a package, not a letter.

 All elements must work as a whole.
 Each component reflects the Marketing Concept
 Repeat the same themes, symbols, colors, typefaces
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5. Write in casual style.

 Use compact, powerful words. Short, punchy sentences. 
 Favor words that convey emotions. 
 Avoid big words. 
 Minimize use of qualifiers. 
 Don•t use abbreviations or acronyms. 
 Good writing is always easy to read.
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6. Format your letter for easy reading.

 Leave "white space.# The eye needs rest. 
 Indent every paragraph. 
 No paragraphs more than seven lines long.
 Vary paragraph length.
 Use bullets and indented paragraphs. 
 Try subheads in long letters. 
 Underline sparingly.
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7. Give your readers a reason to send money NOW.

 Create urgency. 
 Look for reasons: a deadline, an election date, a fleeting 

opportunity.
 Or create your own reason. 
 There is alwaysa reason to send a gift now.
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8. Write as long a letter as you need 
to make the case.

 Not everyone reads every word, but some do. Others scan 
letters. 

 Use every strong argument you can devise.
 That may mean a very long letter. 
 Don•t worry about boring your readers. 
 Simple case? Write a SHORT letter. 
 "Your dues are due# requires few words.
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Free monthly e-newsletter$

Just give me your business card



IFC 10-08

5) How to evaluate an online appeal5) How to evaluate an online appeal
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Obama for President
Chicago, Illinois, USA
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U.S. Fund for UNICEF
New York, New York, USA
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USA for UNHCR
Washington, DC, USA
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Defenders of Wildlife
Washington, DC, USA






